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1.  You will get a better understanding 
of what a data scientists does 

2.  You will learn about how hard 
cleaning data can be 

3.  You will learn why LinkedIn needs 
endorsements 
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Create economic opportunity for 
every professional in the world 
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•  CEO 
•  Chief Executive Officer 
•  CEO and Founder 
•  CEO & Co-founder 
•  President and CEO 
•  Owner 
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•  IBM 
•  International Business Machines 
•  International Bus. Machines 
•  IBM Research 
•  IBM T.J. Watson Research Center 
•  IBM Canada 
•  IBM India 
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•  UCLA 
•  University of California, Los Angeles 
•  UC Los Angeles 
•  The Anderson School of Management 
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Text Based Solution 

§  Applies acronym expansion (e.g. vp -> vice president) 
§  Applies abbreviation expansion (e.g. sr. -> senior) 
§  Select the most common standard titles 
§  Selects standard sub strings (e.g. software engineer and tech lead 

in search -> [software engineer, tech lead]) 
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Senior Software 
Engineer 

Software Engineer 
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Architect 
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http://www.slideshare.net/s_shah/strata-endorsements 
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Clustering 
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•  Each topic is a distribution over words 
•  Each document is a mixture of corpus-wide topics 
•  Each word is drawn from one of those topics 



Anomaly Detection 

49 



Anomaly Detection 

50 



Anomaly Detection 

51 

http://www.slideshare.net/tdunning/strata-2014-anomaly-detection 
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Hierarchical Clustering 
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1.  User generated content from 300M 
members, creates 300M problems 

2.  Data cleaning is so much more than 
filtering out empty values 

3.  Try to be creative and work around 
difficult language problems 



Questions?

Please remember to evaluate via the GOTO 

Guide App
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