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USABILITY TURNS GOOD SOFTWARE
INTO GREAT SOFTWARE
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DESIGN IS A SIGNIFICANT
COMPETITIVE ADVANTAGE



HAPPY CUSTOMERS CAN’T BE
TAKEN AWAY THAT EASILY



Creativity

Proficiency
Usability
Reliability

Functionality

Aesthetic
beauty &
innovative
interactions.
It is meaningful and
has personal significance.

Empowers people to do more.
Memorable & worth sharing.

Design is forgiving. Easy to use.
Works as the user expects it to work.

Stable & consistent performance. Design is
perceived to be of low value

Design works & meets basic functionality needs. Design
perceived to have little or no value
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CODE IS EASY TO REPLICATE, BUT
A SUPERIOR EXPERIENCE IS NOT
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SIMPLIFYING PAYMENT FORMS
INCREASES CONVERSION
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CAPTCHA HURTS CONVERSION



USABILITY IS NOT ABOUT INNOVATION,
BUT ABOUT OPTIMIZATION
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HOW DO YOU DESIGN FOR
DELIGHT?



STORY TIME




THE BEST CUSTOMER
EXPERIENCE HE EVER GOT
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USABILITY IS NICE
NOW WHAT?



USABILTIY SAVES

MONEY

Less development time

Reduces customer support



USABILITY MAKES

MONEY

Better conversion

Improves loyalty & retention



USABILITY GIVES A

COMPETITIVE ADVANTAGE

Users are accustomed

to good experiences



USABILITY TURNS GOOD SOFTWARE
INTO GREAT SOFTWARE



SOMETHING ON YOUR MIND?

@christianvasile
chrvsl.com
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Remember to

rate this session
Thank you!




